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UNIVERSITAS ATMA JAYA YOGYAKARTA 
POSTGRADUATE PROGRAM 
MASTER OF MANAGEMENT 
 

 
 

MAN760: BUSINESS ETHICS 
Course Syllabus 

 
Day/Room/Time : Wednesday/TBA/6.30pm – 9.00 pm 
Instructors  : Dr. H.Y. Sri Widodo, M.M., Akt., CA 
     Dr. EF. Slamet S Sarwono, MBA 
Email Contacts :       

 
1. PREREQUISITE   : Basic skills in writing a formal paper  
 
2. CREDITS HOURS : 2 (two) 
 
3. COURSE DESCRIPTION :  
 

This course is meant to provide students with an introductory knowledge of ethics and its application to 
business. Particular attention is given to the identification of ethical issues in business, the use of moral 
principles to analyze the ethical issues and making recommendation to resolve the issues. Throughout the 
course students will learn and apply the theories and concepts presented in class and in the readings to 
selected business cases, and present their case analyses in writing and in class discussions. 

 
4. OBJECTIVES  : 

 
The objective of this course is the development of the attitudes, knowledge, and skills that enable 
(prospective) managers to make ethical decisions and to implement them effectively in an 
organizational setting. The course does not seek to impose any particular values or standards but 
provides, instead, an opportunity for examining one's own moral convictions and those of others 
and for exploring how they can be integrated into management practice. Specifically, the objectives 
of this course are: 

 
Attitudes 
• To appreciate the essential role of ethical values in business relations and the importance of the 

ethical treatment of others for individual success and organizational effectiveness.  
• To accept the responsibility that managers have for their own behavior, for the ethical climate 

of their organization, and for the impact of business activity on other groups in society. To 
recognize the legitimacy of the demands that society places on modern corporations and the 
Indonesian business system to exercise its power responsibly and to be generally beneficial.  

• To develop a respect for the legal and regulatory structure of business and an attitude of willing 
compliance, along with a recognition of the limitations of law and regulation.  

• To foster a sense of personal integrity and purpose, including an awareness of the moral 
significance of one's action and the courage to act in accord with one's own moral convictions.  
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Knowledge 
• To be aware of the specific ethical issues that arise as an integral part of management, of the 

factual background in which these issues are embedded, and of the ways in which these issues 
are commonly analyzed.  

• To be acquainted with the concepts and principles of ethical reasoning which have been 
developed in ethical theory, and to be able to apply these concepts and principles to specific 
ethical issues.  

• To recognize the opportunities and obstacles and the inevitable trade-off which are involved in 
making ethical decisions in business situations and in implementing ethical decisions within the 
context of an organization and a competitive market.  

• To understand the legal and regulatory structure of business as it bears on ethical issues in 
business and the ethical basis of that structure, including areas where existing law and 
regulation are open to ethical criticism.  

• To understand the ethical basis of corporate organization and governance, including the ethical 
arguments for and against the concepts of corporate social responsibility and stakeholder 
management.  

• To be aware of the ethical problems that arise in international business, and to develop a 
framework for ethical decision making in a cross-cultural environment.  

 
Skills 
• To recognize ethical issues in one's own experience and to analyze them correctly.  
• To make sound ethical and managerial decisions and to implement those decisions within the 

context of an organization and a competitive market.  
• To communicate with others in order to express one's own ethical values and standards, to 

engage others in moral reflection, and to develop a consensus on a course of action.  
• To provide leadership in creating and maintaining an ethical climate in an organization and in 

fulfilling a corporation's responsibility to shareholders, employees, customers, suppliers, and 
the community.  

 
 

5. METHODOLOGY 
 

Business ethics is a multidisciplinary field, which draws on philosophy, law, economics, 
organizational and behavioral theory, and other academic areas of study. The approach of this 
course is normative rather than descriptive: it is concerned with how business ought to be 
conducted instead of how it actually is conducted. Thus, the methodology of the course is primarily 
that of ethical and legal theory, which uses the language of welfare, dignity, rights, and justice in 
order to analyze situations, evaluate alternatives, and arrive at rationally-support judgments about 
what ought to be done. In so doing, however, this course makes use of the social science literature 
and especially such concepts as corporate social responsibility and stakeholder management, which 
link ethical judgments with business practice. 
 

 
6. LEARNING PROCESSES : 
 

This course will be delivered through a variety of approaches. The approaches include (but are not limited 
to) class lectures, videos, group as well as individual exercises, class discussions, out-of-class assignments 
and electronically based research. Students are expected to be familiar with Universitas Atma Jaya 
Yogyakarta’s electronic library resources and recommended to use Ebsco and ProQuest to access additional 
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reference materials. The electronic resources can be accessed from the wireless network on campus. 
Students should contact the Admission Office to gain the User Name and the Passwords. 
 
While there will be some reliance on traditional lectures, it is expected that most of classes will be 
interactive. The lecturettes will be mainly used for discussions to clarify concepts elaborated in the text book 
 
Minor changes to syllabus maybe made by the instructors during the semester if the changes are considered 
necessary to achieve the objectives of the course. Students will be notified of such changes  

 
Regular attendance is an essential part of this course. Students are expected to come to every class on time. 
In line with the university’s regulations, students are required to attend at least 75% of lectures, or are 
allowed 25% unexcused absences. Students with excused absences more than 50%, however, are not 
permitted to sit final exam. A grade of E may be assigned.   

 
Unusual circumstances that prevent a student from attending a class will be handled on a case by case basis. 
It is the decision of the instructors and/or the Head of Magister of Management Program, however, to 
approve this “excused absence”.   
 
Participation is an integral part of the course grade. Students are expected to come to class prepared to 
participate in class discussions. This participation will only be possible when students read the relevant 
textbook chapter (s) prior attending class each week. Students who attend classes regularly but never 
participate in class discussions will not receive the same point of participation as those who are actively 
involved in the discussion. A call may be made to inactive students. Students do not have to speak in every 
class since the primary concern of the discussion is quality of ideas, not quantity.  
 
Grading criteria of class participation: 
0 – Absent 
5 – Present but quiet/inactive 
6 – Active when is called  
7 – Active with basic opinion or question 
8 – Active with quite meaningful contribution  
9 – Providing an analysis using relevant evidence and/or concepts from the case or reading.  
10 – Offering insights that help a deeper understanding. 
 
A good class discussion requires full attention of students. Therefore, any types of class disruptions, 
including coming to class late, unnecessary conversations with other students, sending and receiving SMS, 
playing games and other activities unrelated to class discussions should be avoided. It is also important for 
students to respect whoever is speaking in class. Talking while the instructor or other students addressing 
class materials is considered disrespectful since it may distract students who are trying to pay attention.   
 
Another way to minimize class disruption is switching off or putting cellular phones in silent mode prior to 
coming to class. This rule applies for both students and the instructor. The use of cellular phones is only 
permitted in emergency situations and students are expected to leave the classroom quietly and inform the 
lecture of the excuses. A relaxed class atmosphere is desirable but appropriate academic behaviors in class 
are really expected.  
 
The instructor will decide when the class is over. Any comments or gestures indicating a request to end class 
(such as loading backpack, making noises with pens) are prohibited and are considered disrespectful.   
Leaving class earlier without any sound reasons will result in the student to miss the class. 
 
Basically, no make-up exam or presentation will be given. Students need to space their own schedules to 
make sure they will not miss any of these. An exception will be made for students who have to miss a 
presentation or an exam at the request of the university or for absolutely unavoidable circumstances. In this 
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regard, providing the instructors with supporting documents is necessary. Comparable assignments may be 
arranged to offset the lack of taking them.   

 
The final grade in this course will be based on individual and group projects (assignments), in-class oral 
presentation, class participation as well as mid-semester and final semester examinations.  
 
There will be one individual and one group assignments due for this course. Schedules of the due dates are 
provided at the end of this syllabus.  

 
The individual assignment concerns writing a 4 - 5 page essay drawn from one assigned question study 
distributed in the second meeting of the lecture. Students are required to respond to the question for the 
written essay. Concept and theories that have been discussed in class and in the textbook should be used. 
The main points of the theories and concepts should be correctly summarized and appropriately 
implemented to the response. The essay will be graded based on the depth of the response.  This essay is 
worth 20%. 

 
A group consisting of 4 - 5 members will be randomly formed by the instructors. Each group is required to 
write a 10 -15 report on a company in Indonesia (preferred) that has recently been involved in questionable 
ethical issues. Students are responsible for choosing the company but are suggested to discuss the choice 
with the instructor priors to gathering the information and adressing the issues. The written report for this 
assignment should contain a brief description of the company, explain the ethical issues and the company’s 
involvement in the issues, provide an ethical analysis of the issues and of the company’s response to the 
issues as well as offer a set of recommendations that outline ethical ways for the company to deal with the 
issues at the present time. DECIDE Model (will be addressed in class) can be used for these purposes. 
 
The assessment criteria for group written report are mainly based on the richness and the validity of the 
information about the company as well as the depth of the analysis. This written report is worth 20% of the 
final grade. 
 
Schedules of the oral presentations are provided at the end of this syllabus. Students need to space their own 
schedules to make sure they will not miss the presentation. The presentation should last between twenty to 
twenty five minutes. A professional oral presentation is expected. The use of PowerPoint format is 
suggested. Presentation materials should be handed to the instructor before class. Guidelines for oral 
presentations will be informed in class. The worth of this oral presentation is 10%.  

 
All written reports for assignments should be presented in a professional manner. The use of A 4 paper is 
recommended. The report must be 11/2 or 2 spaced, 11 or 12 point font (Arial or Times New Roman), and 
paginated with approximately 4 cm margin on the left side of the paper and 3 cm margins on the top, on the 
right, as well as at the bottom sides.   
 
Every written report should have a cover. Students are required to use a standard cover provided by the 
Magister of Management Program. A softcopy of the cover is available in the Admission office. Students are 
expected to adhere to guidelines written in the cover. 

 
It is worth bearing in mind that late submission of written reports results in a lower mark. Due to a possible 
loss, email submission will not be accepted. Therefore, all written assignments have to be submitted to the 
instructor in person or through the Admission Office. 

 
There will be one mid semester and one final semester examinations during the semester. The two 
examinations consist primarily of essay and short cases. Students are allowed to open text books or other 
types of resources during the exams. The mid semester examination covers materials for lectures 1 – 5. The 
final examination includes all materials delivered in lectures 6 -10. Each examination is worth 20% of the 
final course grade. Details of assessment elements and their respective grade criteria are presented at the end 
of the syllabus 
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All graduate students at Universitas Atma Jaya Yogyakarta have to be aware of the university’s rules 
and regulations concerning dress code for them. Business casual is standard attire. Therefore, 
students are expected to appropriately dress at all times when on campus. Male students have to wear 
a collared shirt with tie and dress slacks. Female students should wear either a dress or dress blouse 
and dress slacks/skirt. Students may wear batik as long as they present a professional appearance.  
Shirts (collared or collarless), denim or denim-look materials and any type of dress clearly unsuitable 
for wear in business and academic environment are not acceptable.  
 
Students are also encouraged to act with academic integrity. Students who commit academic dishonesty will 
be penalized by receiving a lowered or failing grade on the assignment or the course depending on the 
severity of the dishonesty. There are no second chances. Academic dishonesty includes but is not limited to 
submitting assignment that is not a student’s work. Students are recommended to do proper citations for any 
works that are not their own. There are several guidelines for citations. Students should consistently adhere 
to one of the guidelines.  

 
7. MAIN TEXTBOOK 

 
Velasquez, M.G. (2012). Business Ethics: Concepts and Cases. Seventh Edition, Pearson Education 
International: Upper Saddle River (VEL) 
 

ADDITIONAL TEXT BOOK 
 

Fritzsche, D.J. (2005). Business Ethics: A Global and Managerial Perspective, Second Edition, 
McGraw-Hill Irwin,  

 
Supplemental readings might also be assigned and will be informed in class 

 
 
8. ASSESMENT 

 
Students will be assessed through completion of the following assignments 
 
a. Individual assignment   :  20% 
b. Group assignment   :  20% 
c. Oral Presentation   :  10% 
d. Class Participation  :  10% 
e. Mid-semester Examination :  20% 
f. Final Semester Examination :  20% 

Total  : 100% 
 

Grading Scale 
A = 85.00% and above  
B = 75% - 84,99% 
C = 65% - 74,99% 
D = 55% - 64,99% 
E = less than 55% 
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9. LECTURE  PROGRAM 
 

 
DATE 

 
TOPIC(S) 

 
READING(S) 

 

 
INSTRUCTOR

13 January 
2015 

Introduction, Syllabus, Group Formation 
 

- 
 

Sri Widodo 

20 January 
2015 

Ethics and Business 
 

VEL 01 
 

Sri Widodo 

27 January 
2015 

Ethical Principles in Business 
 

VEL 02 Sri Widodo 

 03 February 
2015 

The Business System: Government, Markets, 
and International Trade  
 

VEL 03 
 
 

Sri Widodo 

10 February 
2015 

Ethics in the Marketplace 
 

VEL 04 Sri Widodo 

10 March 
2015 

Ethics and the Environment 
The Ethics of Consumer Production and Marketing 
 

VEL 05 
VEL 06 

Slamet 

17 March 
2015 

The Ethics of Job Discrimination 
Ethics and Employees  
Group Written Assignment Due 
 

VEL 07 
VEL 08 

 

Slamet 

 
3 March 2014 : Mid Semester Examination 

(Individual Written Assignment Due) 
 

24 March 
2015 

Group Project Presentation 1 
Group Project Presentation 2 
 

 
- 

Slamet 

31 March 
2015 

Group Project presentation 3 
Group Project presentation 4 
 

 
- 

Slamet 

14 April 
2014 

Group Project Presentation 5 
Group Project presentation 6 
 

 
- 

Slamet 

 
5 May 2014 : Final Semester Examination 

 
 
 


